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Abstract
This study presents the first field investigation of the sales impact of cause-related marketing promotions (CMPs) in retail settings.

Whereas prior work primarily studies CMPs in simplified experimental settings, actual fast-moving consumer goods markets are

considerably more complex; ergo, consumers are unlikely to consider and evaluate all brands and CMPs in detail. In this analysis

based on 63 CMPs across 20 categories, the authors therefore investigate the short-term sales impact of CMPs as a function of

the brand and category context in which they are executed. On average, CMPs run 11 weeks and donate 3.2% of product price,

resulting in an average sales lift of 4.9% per week. The findings suggest that a necessary precondition for CMP success is that

consumers notice it at the point of sale and hence have considered the CMP brand for reasons other than the CMP itself.

Accordingly, the sales impact of CMP can more than double when the category assortment is smaller, the category has less

price dispersion, the brand is a category leader, or the brand is priced below the category average. Brands operating in less favor-

able market conditions can still achieve above-average CMP impact by combining CMPs with price promotions to ensure con-

sumer consideration.
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	 &/title;&p;Tying consumer purchases to charitable donations using cause-related marketing promotions (CMPs) has a long tradition. In 1983, American Express ran one of the earliest CMPs, donating a penny toward the Statue of Liberty's renovation with each use of its credit cards. The campaign raised $1.7 million in donations and had a sizeable business impact in credit card use (Varadarajan and Menon 1988; Wall 1984). Since then, CMPs have proliferated. In the United States alone, CMPs have an annual growth rate of 6% and annual expenditures of $2.24 billion (IEG Sponsorship Report 2019).&/p;&p;Academic research has responded to the surge in CMPs with more than 150 published experimental articles, as summarized in Schamp et al.’s (2023) meta-analysis. These experiments find positive effects of CMP campaigns on brand attitudes (e.g., Chernev and Blair 2015), purchase intent (e.g., Koschate-Fischer, Stefan, and Hoyer 2012), and product choice (e.g., Arora and Henderson 2007; Barone, Miyazaki, and Taylor 2000; Winterich and Barone 2011). Although these studies provide insights into which CMPs are likely to be effective, they do not study sales lift at the point of sale, nor do they investigate the role of market context or brand positioning in retail environments.&/p;&p;By far the most common use of CMPs is within the fast-moving consumer goods (FMCG) industry (Edelman 2015). This industry's market conditions differ from both the American Express setting and that of experimental research. For example, a typical grocery store offers 30,000 to 50,000 stockkeeping units (SKUs) from which customers can choose (Sorensen 2009), whereas most research experiments focus on attitudes toward a single brand or preferences between a few alternatives. When there are only a few options to choose from, consumers can inspect them all. In an actual supermarket, consumers are bombarded with copious information and must decide what to focus on (Hauser and Wernerfelt 1990; Shugan 1980). To cope with this complexity, many consumers screen products by easily comparable and standout criteria, for instance searching for familiar brands or attractively priced products (Allenby and Ginter 1995).&/p;&p;The moral undertones of CMP campaigns, in contrast, are more difficult to compare and more complex to evaluate than price and brand information. They are also harder to find because they are not uniformly represented or prominently featured (see Figure 1 for examples of actual CMPs on FMCG packaging). Further complicating matters, CMPs often do not exist in a category at all. It would therefore require more effort to actively search for relevant CMP information than to screen products based on other traditional attributes, such as price and brand information. In contrast to price or price promotions (PPs), CMPs may therefore reach fewer consumers unless other factors ensure CMP consideration.&/p;&fig id=
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