WHICH NUDGES ENCOURAGE DUTCH CONSUMERS
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to gain insight into nudges or
combinations of nudges on
eco-friendly food products
that stimulate sustainable food
consumption among Dutch
consumers.

® Two focus group discussions
with Holie's target group

FINDINGS

Sustainable food consumption can be
encouraged when food packaging
consists of two nudging techniques:

1. Traffic light label of CO,
2. Injunctive norm label

However, both labels must contain
visual and textual information to be
succesful.
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INJUNCTIVE NORM LABEL

Consumers are triggerd by:
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