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INITIAL MOTIVE:

Since the 1980s, the fast fashion
industry has been stimulating a cultural shift
that conceals the roots of the prior and more
sustainable clothing production systems.

Mainstream consumers lack awareness
about the fashion industry mechanisms and
sustainability seems unattractive to them.

THEORY:

The alternative principles of slow
fashion for sustainable clothing production
systems

Stronger product-user relationships
through empathic design processes

The forms of activism related to the
fashion industry

RESULTS:

) THEY FEEL
SENSORIAL E— FABRICS AND

JOURNEY FIBERS

COMMITMENT
MANIFESTO

RAW MATERIALS
SELECTION

THEY FOSTER FABRICS
SUSTAINABILITY

EMERGING CODES

PRODUCT DESIGN

THEY EMBODY
FIBERS AND

WHILE
UNDERTAKING
FASHION PROJECTS

EMOTIONALLY
THEY WEAR THEIR /
VALUES

PRODUCT
LIFECYCLE

PRACTICALLY

SLOW
ALTERNATIVES
BUILDING

THEY IMPLEMENT
ACTION METHODS

ACTIVISM
INVITATION

CORE VALUES

THEY CALL OUT TO
CONSUMERS AND
BRANDS

COMMUNICATION
STRATEGY

EDUCATIONALLY
COMPLEX

STORIES OF
SUPPLY CHAINS

THEY TEACH
ABOUT THE

~. ~.

FASHION INDUSTRY

\VARRNVARRVERN VAN

KEYS OF
UNDERSTANDING

GROW

THEY MAKE THE
RE-EVOLUTION

THEY ARE
EMBEDDED IN THE
ORGANIZATIONS SAME LOCAL

ECOSYSTEM ALTERNATIVE
MOUVEMENT

|

APPARATUS \

COLLECTIVELY

NS

THEY SHARE A

LIMETESSTS COMMON VISION

‘TALE ME ABOUT YOUR FIBERS’: AN
EXPLORATORY STUDY OF THE
FASHION REVOLUTION WEEK FRANCE

Sustainable Entrepreneurship Project 2021

University of Groningen

Ambre-Océane BERNARD

RESEARCH AIM:
Explore the ways that activists resist fast
fashion and educate their audience.
Aggregate the various activists’ fibers
(i.e. approaches) and weave the fabric of their
collective fight to restore the roots of a
sustainable fashion production system.

METHODS:

Qualitative case study: the French
Fashion Revolution Week
Grounded theory

Five semi-structured interviews of
activists
Triangulation with archival data

CONCLUSIONS FOR SUSTAINABILITY:

Fashion activists pave the way for the
re-evolution by supporting a transition
towards non-industrial, slow and creative
clothing production systems.

Activists prioritize peaceful and calm
methods to empower their audience and guide
it towards functional product design.

Activists implement recreational
processes to encourage consumers to become
users that keep building a strong emotional
connection with their garments and make
them last.



